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Travel Markets Insider is the industry leader in covering the travel retail and

duty free markets in the Americas. More than 6,000 key decision-makers in the i unl'li,:':”i}"q”ffjf\"ggumn
US, Canada, Mexico, the Caribbean, South and Central America and Europe
read the subscription-based Travel Markets Insider newsletter every week. We et
are very proud of our reputation as a timely, objective, reliable and insightful Andh‘\zornf’“f'ﬂ’“ hisky
source of information about the issues critical to the business in this part of the
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ber 1999, TMI has been sent via e-mail, the first industry publication to use the
Internet to deliver a formatted publication on a regular basis. We have now been P g e v Dict,
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publishing for 25+ years, and our subscriber base grows on a daily basis. ormeTbEE of e 1 1
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We send out about 2,800 copies of our digital e-newsletter each week and can

track nearly 2,000 opens — plus an average of another 1,000 industry executives

view it on LinkedIn and Twitter.

This loyal readership — which covers nearly every duty free operator and sup-

plier within North, South and Central America, the Caribbean, airport, cruise

and tourism officials and suppliers worldwide —also read TMI's comprehensive
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magazine issues.
Travel Markets Insider publishes two special deluxe magazine editions, one in

March/April and one in October/November, which provide companies the op- irtoy kp
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portunity to showcase its products and services to the travel retail industry. The | iz
magazines are distributed for the Summit of the Americas and SeaTrade Cruise ;”T'W‘n“dw’“L oo g
event in Miami in the spring, and for the TFWA World Exhibition in Cannes o el ‘:iy'ﬁ,:‘k’,
and the Frontier Duty Free Show in Canada in the fall. (Two shows each for the y{nun,ﬁrqddf b ‘br;*:,f S
price of one!) TMI also produces our very popular ASUTIL magazine, published ”F,j .,f‘”’z rum;?ﬂi;‘i}i;’cm. 'Lwlﬁjg‘i'mﬁ%“j :
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in digital format.

CONTROL YOUR MESSAGE!
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be the most secure way a brand can control its image, identity and differentia-
tion. This is especially true among the luxury products that populate the TR feelsaraory ™" Wll abowe gty
channel. Placing your ad in TMI, the most respected and reliable source of news
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and information covering the Americas for more than two decades, provides the

venue to position your message in the best possible environment, and deliver the e ""':’EZ',’Z mm"r”’lm,’;i',‘,::1';;;;v;m\i»?_l.’m

greatest return on your advertising investment. —— ] f o ’M“Lr . e

Travel Markets Insider is second to none when it comes to the quality of the s o T o
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presentation and the caliber of the editorial. Nevertheless, our advertising prices
are more accessible than those of many of our competitors due to lower over-
head. Don’t miss this opportunity to present your company’s story in the most
respected travel retail publication covering the Americas market.
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TRAVEL MARKETS INSIDER 2023 ADVERTISING RATES

Industry gatherings deliver benefits to travel retail  ||NsIDE INSIDER

One full page, right hand placement: US$2,200 per page
3+ pages, right hand placement: US$1,800 per page
Half page ad: US$1,500 per page
Quarter page and various banners: US$1,000 per page

*Call for special rates in digital ASUTIL magazine

POSITIONING: All Full Page Ads are right-hand placements R

*Includes one complimentary insertion of 2 banner ads in the HTML Cover Letter (US$300 value)

PREMIUM POSITIONING: Limited Availability

Inside front cover + facing page 3: US$5,000
Back Cover US$5,000
Inside Front Cover (single page): US$3,000
Inside Back Cover: US$3,000

Double Page spreads (following IFC placement)  US$3,500
One full page, premium position in first quarter of book - right hand placement: $2,200
Please call for details and package placements.

Design Charges

Full Page............... $200
1/4 & 1/2 Page...... $100
Banners................. $75

ASUTIL

CONFERENCE

I TRAVEL MARKETS I

PRODUCTION NOTES
NSIDER

Material requirements: Ad materials must be supplied digitally —
All scans to be provided at 350 dpi to size -CMYK;

All PDF’s required to be press optimized.

Please contact Chris@jiatpstudios.com

if you have any technical questions.

ASUTIL Conference reflects optimism for LATAM |INSIDE INSIDER
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Pasternak Communications

255 NE 3rd Avenue, #312, Delray Beach, Florida 33444
Questions? Tel. +1 (561) 908-2119 Mobile. +1 (954) 261-8653
e-mail: editor@travelmarketsinsider.net

CC. Chris@ iatpstudios.com
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DIGITAL PRICE LIST/TECH SPECIFICATIONS

2025 TRAVEL MARKETS INSIDER DIGITAL MEDIA

OPTIONS FOR NEWSLETTERS

The Travel Markets Insider online newsletter banners are an

excellent, economic way to generate high profile exposure and

keep a brand top of mind among potential retailers throughout the

NATIONAL
TACO DAY

Americas market. Vomk Day

*Horizontal banner on html cover letter of the Travel Markets

Insider e-newsletter: May be animated

83150 per insertion, minimum of 3.
Package price for 10 insertions: 3125 per insertion = $1,250
Includes link to website of your choosing.

The size and format of the double banner in the HTML letter is a
jpeg, 150-300 dpi, finished size is about 470 pixels by 180 pixels.
You may change and rotate the brands and visuals advertised as

often as you wish.

YES WE CANNES! mmwaet §ii

*Vertical banners on html cover letter of the Travel Markets
Insider

e-newsletter (along right side of landing page): May be animated.
Various sizes: single, double and custom. $125 per insertion ; $150

per insertion; Custom TBD. Package prices available.

Includes link to website of your choosing.

The size and format of the double size vertical double banner in
the HTML letter is a jpeg, finished size about 125 pixels wide by
470 pixels high.

Ad in PDF newsletter: We also offer ads that run in the pdf. These
“Mini-Ads” run on the lower right hand corner of pages 2 & 3,
finished size 4 inches wide by 5 inches high. These are $250 per

insertion; a package of 5 is $1,000.

A note on the Travel Markets Insider newsletter: We send out more
than 2,800 copies of the newsletter each week, and track approx.

2,000 opens per issue. We know that many of these are forwarded

to clients and other employees, so the readership is much higher.
The newsletter is received by almost every duty free retailer/opera-

tor in the Americas—including Canada, the US, Mexico, the Ca-

ribbean and South and Central America. It is also read extensively INsiDER .
. .. NSIDER
in Europe. We also track an average of 1,000+ additional opens on nfosbok

LinkedIn, Facebook and Twitter.
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